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Airbrushing is no longer
confined to the publishing
industry with the advent of new
software that enables anyone to
beautify pictures of themselves,
writes Adrian Weckler
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mitted pictures of internet
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Airbrushing used to be the preserve of tabloid picture editors, but new software is changing this
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Some time ago, Belfast-
based newspaper The Irish
News purchased Microsoft
Office for 80 of s Inhouss
computers. However, It did
not fork out blg money for

the latest version, Office

older version, Office 2000.
In doing so, it saved about
€13,000, o €180 per com-
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hil
Dlﬂ has a host of
nd shorteuts that

PC rasks
features are

¢ Irish News is not
. Yes Telco, a British
mobile phone supplicr,

uy the 2002 ver-
dows XP rather
than the latest edition, for
hundreds of its PCs. This
decision saved it more than
15,000,

Both firms are t
advantage of an e
trend among busis
hat have decided they d
not need all of the bells and

GETTY

In the same w
latest dual core P

Their pondering isborne
out of the reality that more

han 90 per cent of most
small businesses’ opera-
tions are based on a small
number of standardised
procedures. Not upgrading

he

Toge of this O such fiem
Discount-Licensing.com,
aims that disce

pically save companies 30
10 60 per cent.

“New and improved fea-
tures are evident when you

he

more importantly,

whether they are actually
l\'mpnk\mml.

Because of its domi-

in PC penetration
lic:

Second-hand
could be good
first choice

ty orcompnies ke Dis-
count-Licensing.com

ses,
ses of older
2000 and 2002
nponcnt version li-
nces e achieted net

cent on quxlg purcha
more than €30,000,"
said

of
he

o is this
Microsoft? Willts b
customers all flock to
wper. but fully func-
. versions of Window

The vast
majority of
Microsoft
purchases
are still
Jor new
editions

cording to Unwin,
He said that about 1 per

new editions

Unwin said some of the
industry’s concerns that
prices for the newer ver-
ons would collapse had
also turncd out to be

wrong.

the forefront of software
firms w ed
from p
of m premium software
floating around, cheaper
options represent a
arket for it
With cheaper licences
available for older versions
of its produe
b

greaier incentive io come

ol
cence for the software.
So next time you recoil at
al hundred curo
price tag on the Microsoft
product you're pondering
for your business, check
out the second lter-
es.

Blog: www.yourtech
stuff.com

Motorola H700 Bluetooth

headset

1t may make you look like a bit of a geek when
but the Bluetooth headset is a
g, T

1t's the same.
will only wear Baby Dol
Laurent, but the shop is aut ﬂfl
When it comes back in, it will cost €40
for a 35 measly litres. Surely
there has {o be a better way? There is,
thanks to the internet.

www.perfumeireland.com

This Irish site has a massive range of
p\.n\lmu most of which are the same
an their

on perfumes for 3
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d.com (which itself has
rices). If you're stocking up
reason (such as

Cost: Baby Doll eau de toilette spray
by Yves Saint Lavrent (100ml) -

50
e very: €11.50 plus 77 per item

www.perfume.le
“This is not the definitive Irish |\ ume
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hu he address of

From Lancome
¢ Lauder, it's loaded with
ok.

s, that means almost all mid to higher-end
’s relatively easy to set up and it charges off

opinigapbd il & . scents and is well worth. dot ic domain name. The
R0 B G Ry O0RELD Caost: Baby Dol spray cturer does a small handful of
pRonecoss: by Yves Saint Laurent (100ml) - €57 men’s and ladies’ fragrances, mostly un-
Ther hree or four main brands in the area, o o e T b
ice :

but Motorola has been coming up with
gear over the pa:

model that gives good, clear sound, a respectable

of talktime on  single charge and doesn’t weigh one’s ear

wdible difference to
trouble with the

noise-reduction technology makes a
older models. And it won't land yor
Garda Siochina,

R

Paris Hilton with her Just Me | Cost: Inis cologne spray (S0ml) -
perfume 2650

Delivery: €4 for arders between €15
and €30; higher for orders exceeding
€30

www.fragrancex.com

This US site is definitely one of the

cheapest places to buy premium branded
perfumes — compare its prices to, say

jown,
The usual Bluetooth range of ten metres applies, wh




